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Montana Meats Marketing Act Proposal
Purpose:
1) Add value to Montana’ s livestock industry.
2) Create a positive market based initiative
3) Promote growth in Montana’s feeding and processing industries.

Proposal:

The Montana Meats Marketing Act would add language to Montana statutes
allowing Montana retail outlets to Jabel meat products born, raised, fed and
processed in Montana with a distinctive label. This label could be widely promoted
and advertised. Money under the “Made in Montana” program could be utilized to
create a marketing program for the “Montana Meats™ label or separate labels for
“Montana Beef”, “Montana Lamb”, Montana Pork”, ect.

Requirements:

1) Possibly one FTE for the Dept. of Livestock to certify and monitor the
program.

2) Rules defining Montana born, raised, fed and processed. The snnpler the
better. Certification papers signed by the owner of the animal and the
processor. Put in a fine for falsifying the document.

3) An appropriation from the Made in Montana account to fund promotion.

product from any meat counter that chooses to participate.

. It promotes a feeding industry tailored to the needs of processors and will
promote jobs in the meat processing industry.
. * The program could start with a contest to develop a label andthen follow up
swith an advertising campaign such as‘;“Montana Beef, you know:where it
comes from.”
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FORTY-TWO LARGEST MEAT COMPANIES

e

|-Company——l Sales For 200_2] No. of Plants | E‘;;)ozes Suliqsci)éizf'ies

[ Tyson Foods |_$24 Billion || 128 || 124,000 17 1]
[ConAgra Foods|[ $21.7 Billion ][ 82 [ ~na L 4 ]
[Cargil/Excell | $12.0 Billion || 21 | 20,000 5

Smithfleld | $7.4 Billion l 9 30,000 12 !

Foods ’ |

Farmland | $4.7 Billion l 5 N/A -
[Sara Leo Meais]| S#.1Billion ]| __NA )| NA |
[Romel Foods || $4.1Bilion J| 20 ]| 15,600
[Oscar Mayer |[ $3.6Billion || 7 |[__8000 ]

1

D
i

$2.7 Billion_| 9 20000 ]

Pilgrim's Pride|[ $2.2 Billion 24 [ 24500 [ 18 |
OSiGroup || S2.1Bilion_JL__ 40 | WA | WA ]

$2.0 Billion N/A 7N
K;”ofg;e I $2.0 Billion 18 N/A N/A
Gold Kist_J|_$1.8 Billion | 12 18,000 | 1 !
G"lmms " $1.8 Billion || 7 2,000 2 |

IFoster Farms || $1.2 Billion | N/A " 11,000 | N/A

9,060
N/

Wayne Farms || $880 Million ]

House of $850 Million \

>

Raeford

et e

Olyme! “ $845 Million

Rosen's " xys |
Div el'siﬁed 5800 Mllllon 23200

Seaboard Corp|[ $772 Million
B Bt 425
ater Omabal $725 Million [ 1 l 675
Sanderson I ¢796 miilion _ 7,727
Farm ‘

PSF $675 Miilion 4,200

ican "_sssorvﬁnion lj 1,500

$613 Million 1.150
Koch Foods || $600 million 4
3.

W"la‘l’:’i“"' $574 Million
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