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A CONSUMER NE\'ISI.E'IT ER ON PRESCRIPTION DRUG COST S

LEGISLATION Watch fP-RlCING-.Report
MRPBacksleuipﬁoanglmportl.egisladon RxPricing Continuesto.
The Jong sought Jawful opportunity to purchase prescription drugs from Outpace Inflation for
outside of the United States may soon be realized. AARP s vigorouslyin  the First Quarter of 2004
wdammmmwws@mmm- The findings of AARPS latest seport on
gan (D-ND) and Olympia Snowe (R-ME.), and 22 cosponsOrs, represent- phamaceutical drug pricing stonglly mir-
ing both sides of the political aisle, that would legalize the safe fmporta-  ror AARPS earfier report on drug pricing
mammmmnmgmmmmmmm- for the years 2000 through 2003. In that
" high cost of prescription .. price inceases 1
‘drugs sold in the United mufmmxrnx:cmcssmm wholesalers for widely
 States. The bill? 20-plus 3.: NAME DRUGS WIDELY USED BY PEOPLE 50+  ghmge  Used brand name
COSpOnSors represent a '_;__* ‘:l ‘ ' u‘;"%_ prescription drugs rase
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inclading senators 3 ; 79 0589 Mok . - 4.9% Tatest report, Fends in
McCain, Clinton, Lot~ - -1 PR 10mg®0) =~ Pler . A% - o sverPikesof
and Stabenow. i3 Paix75mg 50) Bristol Myers Squid  79% _  prand Mome Prescrip-
The lawwill providea = 4 Upior 20 mg 50) - Phres 29%° oo Drugs Used by
safe, legal and costeffec-  +7 3 Prevacid 30 mg Ds (100} TAP 00%  Okder Americans—Fist
wpurchasedrugsfrom  * 7 proknx0mg OB Wyeth T 00% . by AARPS Public Poligy’
WBM ;-1:9 Plavix 75 mg OO Bk Myers Squith. 7.9% thauheanmlm!
happening is in response 3 = > inaease in these whole-
to the high cost of pre- ‘_;{;-,_IU mtOpgm . Phger 42% . sale piices ose 10 7.2%
scription drugs in this =’~ 11 Nexivem 40 mg (30) AstraZenec 39% _  for the 12 months end-
country, AARP recently i 12 Homax04mg(100) Abbow . - 00% . inginMarch 2004. This
released astudyshowing - 13 AdondSmg{ -~ PodoriGamble = 00% = incesseis particolrly
thatUS.brandname & 14 Xalatan Sol 0.005% (25)  Phrer 50%  voublingbecase
prescription drug prices ? 15 Aiept10mg(0)  Eisal T asm . e ofinflation
in 2003 have increased to ma,u-m*a*—nuyummmm actually decined feara
nearly triple the mteoi :.-*‘ Prapared by the AP INDEc oy buutiude 2nd the FIME hutfivty, Sulousdy of Misesom bueden 2. 3% in 2003 0 2.0%.
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target group for the Medicare Rx
, mmmmm
al assistance.

Looking For?-

. Paying for prescription drugs was

a problem for 71 percent of people
over 65, according to an AARP sua-
vey. The survey of 2,747 people
found 35 percent said it was “a
major problem” and another 36
percent said it was a “minor prob-
Semr." Those who were most lkely

- to say that buying prescriptions

drugs is a major problem are peo-
ple with annual incomes below
$18,000. This same group is the

'lhemveygmupmwsed

| great interest in the new Medicare

Rx discount card, with 62 percent
saying they were interestedin -
receiving more information and
45 percent saying that they were
Likely to sign up fox the card. Many

-people (16 percent) said they were
_ mm&ymﬂdﬁp

CARD Watch
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of card options, induding the
'Wmm
~ Discount Cand, sponsored by United
HealthCare Insurance Company.
Huaeﬁehpﬁemm
ies %0 consider when choosing 2 pre-.

up for a card, suggesting that theye
is confusion about the cards and
a need for more information.
Predictions varied on how much
people thought they would save
with the card, and most people .
{48 pexcent) said they just didn’x
know how much they would save.
ex, with only 7 percent expecting
significantly Jower prescription
prices and 18 percent saying they
. Few people aze willing to break
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The survey found that while only

8 percent had purchased drugs
from another country, 56 percent
thoughtitshould be jegal. -
found at hutp:/ /research.aarp.org/
health/rx_discount html. Addition-
al studies will be done to track how
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. “with their expectations. 3
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3. Does the program offer discounts
-zsmmmhh :
network of she program they choose?
3. Did they choose a card sponsor

they know and tnest?
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salety checks on all presariptions Silled
at a network phanmacy?
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expressed a very stong desire to

purchase drugs from abroad in

response 10 the current high
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Undortunately. untl recentis this kind of information
wasn't avalable anywhere In the United States. ..
States Join Oregon to Fund Research
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" base Medicaid putchasing décisions, at least for #hose not
" i a managed-care plan, on unblased scientific evidence
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As more states have joined this multi-state effort, the
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-od and mahaged by the Cedter for Evidence Based . =
- Reseech {CEBR) at Ovegon Health and Sciencis University. -
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try s working diigently, %0 firevent states from joining the

mmmmnmm::v
mwmmmm&g
ummwwmmmm
mmmammm

_ of the research findings,* Whasbemmeﬁeheym

sumer voice In counterinig Industry opfiosition.
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continued from page 1 - increase. Price increases for Plizer drugs  drugs in the top 25, only Fosamax
" The report foarses on 157 of the ranged from 2 2.9% increase for Uipior  (70mg) had an inarease in peice (4.9%), .

most frequently used brand name drugs  (20mg) 10 2 6.4% rise in price for Neu-  wihille Viosox (25mg) and Zocor Q0 mg)
- by persons 50 and older. For the three-  rontin (300mg). Bristol-Myers Squibb saw no change in price. -
" . month pesiod ending March 2004, 16 of  (BMS) had four drugs in the top 25 most These figures reflect only price

- the t1op 25 most frequently wsed drugs * frequently used drugs. Two of BMS” increases Jor the first three months of -
experienced price increases while nine  drugs, Pravadhol (20mg and 40mgd and  the year and are not absolute indicators -
diugs among the Jop 25 did not witness  Plavix (7Smq.) experienced price increas-  of prices for the remainder of 2004, but
an increase in cost. Two drug manufaoc-  es of 7.0% and 7.9% respectively. the rising tend in pricing continues %0
turess, Bristol-Myers Squibly and Plizer, Howeves, some drug manufacturers  be of great concemn 1o Amesican Con-
have 12 of the 1op 25 sefing drugs and ~ were able 10 hold the line duing the  sumers given the fact that these pricés
all 12 of those drugs experienced a price first quartes. For Merck, which had thvee - outpace inflation. C
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~ Rx Spotlight ' -
Advertising: Who's Plckisig Up the Tub? $7.2 million in the first five months of 2004 to adver-

it \ tise Pravachol, a cholesterol-lowesing drag. It rose in
mose of their budgets to advestising direct to con- price in the first quarter by 7.8 percent.
sumeis. Last year's Super Bowl featured ads for Clalis, Mezck spent $42 million to advestise Zocor, another

Viag and Levitra. In the first five months of this year, cholésterol-lowering drug, churing the first five

: months of the year. Although the average price _
manufacturers of those dvugs spent a total of

e : 265 charged to wholesalers in the first quarter remained

mifiion 10 advertise them to consumers. . . : : .
AARP has been tracking just bow mach companies steady, between 1999 and 2003 it rose 25,8 pescent.

have been spending on advertising to the public with Some of the drugs that were advestised heavily and

a special Socus on the medications most used by older s"mmm

people. The tracking found that drug companies are

- . ’
spending astronomical amounts on “educating” con- - - oo "'"F"'" . ﬁm”

sumers. AARP's drug pricing study found dramatic -

wmhmﬁﬂnmm&atm Malm Nexion m ___$106 inilion
Between January 1-6nd May 30 of 2004, Bristol- _ BiistolMyers  Prvachol  Cholesterol . $7.2 million

Myers Squibb spent about $35 million on advertising ~~ Mesck Fosamax  Osteopososis  $12 million

Plavix, a blood thinnet ki the first three monthsof . " Plizer. Celebrex AdbuRis - $46 million

.Mﬂwpmmmmmmm " Phizer Lipitos Cholesterdl  $67 -
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