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Scenic America has a strong track record of success in protecting naturat
beauty and community character.

We've scored big victories in:

= Fighting Visual Pollution
a Promoting Visual Quality

= Federal Poticy

Visual pollution is both a cause and a symptom of the degradation of our scenic
heritage. Scenic America is proud to have helped achieve the following:

2003

s Scenic America has documented 750 cities and towns around the nation
that have stonped new billboard construction. Among the: newast
_members of this fist ara lndianapens Indiana and Reno ‘Nevada,
‘Scenic America continues fo- provide the bestin resources ta citizen

activists and government officials wanling to enact strong biltboard
controls in their communities. In New Jersey, Scenic America is helping
the Govemor's Task Force examine options for billboard control.

= Courts nabormwide comlinue to uphold billboeard ordinances and
legistation; despite figrce 14WSUIS o bekalf 6f the biltboard: irrdustry.
Most recently, d California-appéals court rufed that San Matéo acted
appropriately by fining the owners and forcing the removal of illegaily
constructed billboards. Scenic America has signed an amicus curias
brief on the side of Clawson, Michigan, whose billboard ordinance has
faced litigation by industry Viacom.

2002

= On-Apdl.28; 2002, Los Angéles Jjoined the growing family of cities that
have: stopped the sonistiustion of naw biliboards. VWith Houston arid Los
Angelasinthe fold fwosf Bidric's four {argest cities now prohibit new
biliboards completely; and New York City has been implementing
tougher regulations on biltboards throughout the five boroughs. While
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Los Angeles (ater endured a temporary sethack in their efforts to raise
billpoard permit fees to $317, support the prohibition and other efforis
continue a stroang trend for scenic conservation in the City of Angeis.

Brookhaven and Philadelphia are among six Mississippi municipalities
that prohibited new billboards in 2002, In addition to:the billboard bans,
Mississippt has now implemeanted & new state-scenic byways program to
protect its most beautiful roads.

On November 5, 2002, the voters of Spokane County spoke loudly and
clearly. By.= vote-of mare than 57 percent to 42 percent, voters told their
elected officials to remove 19-billboards through amortization in an
unincorporated area of Spokane County. The area already prohibits new
billboards. Now the voters have chosen to take the existing ones down.

Amarillo and El Paso, Texas both prohibited new billboards, with the help
of Scenic texas.

- Seenic Amesica worked with New York City to improve biliboard
“ofdinances; including the prohibitior of commercial billboards in mixed

and industnal areas within 200 feet of, and visible from, major highways.
Scenic America’s president, Meg Maguire, submitted an affidavit on
behalf of the city in federal court when they were sued by Infinity Outdoor
Advertising Carporation.

Scenic South. Garalina dacdlared victory in July when Richland County
passed an ofdinance prohibiting new billboards.-

Citizens for 2 Scenic Florida fed an all-out effort to counter the billboard
industry's attémpts 16.change state law to prohibit amortization of
billboards by local governments. They have also provided extensive
assistance to Tampa and other localities that have passed stronger
biliboard controls.

Scenic Michigan successfully helped the City of East Lansing defend
against'a lawsuit by Adams Outdoor Advertising on the takings issue. In
an important decision, the Michigan Supreme Court risted that East
Lansing's billboard law on amortization wasg not g taking and the
‘cormpany was not entitled to compensalion. Scenic Michigan also
submitted an amicus curiae biief for the case of Adams v. City of
Holland, which the Michigan Supreme Court is currentty considering.

Scenic Missouri spearheaded a statewide baliot initiative to stop new
billbvard construction. . While narrowly defeated at the polls, the initiative
mobilized broad suppait for bilfooard reform in Missous and has led
citizens and legisiators to call for state legisiation. '

Scenic North Carolina helped pull off a last minute victory in the state
legislature extending a. moratorium on billboard. construction on Interstate
40. o

Scenic Tennessee helped obtain stricter billboard. controls in Memphis.

Scenic Virginia, which-operied an-office and hired their first full-time
execulive director and pait-tire office administrator, helped defeat a bill
allowing telecommunications towers to be built on VDOT right-of-way
without local approval. They also presented their educational skide show
across the state.

Scenie Minnesota won a long-fought battle in St Paul to prohibit the
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construction of billboards.

w Voters in Reno, Nevada voted 57-43% in favor of a ballot initiative,
introduced by Citizens for a Scenic Reno, on the November ballot
banning new billboard construction.

2 in 1991, The city of Houston, TX, enacted legislation to take down
existing billboards in the city through amortization.

Scenic America promotes aitemnatives to haphazard development We are
advocates for long-term protection of America's scenic landscapes. We provide
timely advice and materials to activists working to conserve their community's
character, encourage well-designed roads, and promote community tree
conservation programs.

Especially effective are our nationwide efforts to protect "scenic byways."
Roads like the Blue Ridge Parkway, and the Pacific Coast Highway, both reflect
and shape the regions through which they pass. Scenic byways are not only
beautiful roads to drive; they aiso stimulate tourism and promote economic
growth.

Scenic America has been involved in a number of projects to promote visual
quality:

2003

® Scenic California and Scenic America have completed a GIS map of
scenic resources along 283 miles of Highway 99 from Bakersfield to
Sacramento County to help local govemments and citizens protect the
special scenic qualities of California’s Central Valley. In addition we are
producing scenic policy analyses for eight California jurisdictions.

& Scenic America continues to work with the Piedmont Environmental
Councii and other environmental groups on the Journey Through
Hallowed Ground (JTHG), a scenic and historic corridor stretching from
Charlottesville, Virginia to Gettysburg, Pennsylvania. Following the path
of Route 15, the corridor is home to numerous historic presidential
estates, civit war batflefieids, towns, churches, and cemeteries, as well
as beautiful farmland, vineyards, rivers, and mountains. Working
together, we are making headway in trying to preserve these historic and
scenic resources from development pressures.

® After much press coverage and community outrage, developers in
Roanoke County, Virginia abandoned a plan to develop more than 300
acres of land straddling the Blue Ridge Parkway. This stretch of the
Blue Ridge Parkway was designated a "Last Chance tandscape” by
Scenic America in 2002 because of the development pressures
threatening its scenic beatty.

® Scenic America worked with the US Department of Transportation to
indude & provision to encourage the states to adopt Contest Sensitive
Solutions {CSS}, also commonly referred to as Context Sensitive
Highway Design (CSD), in the Bush Administration’s SAFETEA,
transportation bill. We have been working with state legislatures as
well. Based on model language published in Scenic America's Getting ff
Right in the Right of Way, lliincis lawmakers passed a bill to incorporate
CSSin highway design, making it one of only four states to do so. We
have also consulted with ciizen activists and legisiators to promote CSS
legisiation in North Carolina, New Mexico, California, Delaware and
Virginia.
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Moratorium

On June 26th the Billings City council unant
passed a six-month moratociom on
Asmdmmbmmmetm@wm" Mto
hear comment on the issue. Sign company repre-
Emmnmmmmmm
were in the majority at all meetings, aithough th
was a good turnout of scenic advocates.

© Efbﬂ!nhargedmempmma
“consensus” on new Manygcgmc
..activists felt this“was riot a reachable goal. -

A “group of four,” that included the CEO of La

Cutdoor Advertising, compiled the recommendations -

of the public group. Their report was unfortunately
presented to City Councll Commttiee of the Whole as
the “consensus” drafi, while another one which also
included fuput from other citizens and proposed a
gxadualleducﬂonmﬂlenumbu‘qum
put on the shelf _

Scenic advocates are searching for ways to get the
broader and more
Stay tuned! -~ -~ Paul Whiting

Laurel Rejects 5 Billboards
Laurel City Council recently denied pexrmiis for 5
the east 1 of five large billboards
at entrance to the community--where there
are none now and where the view ia presently of the
larger commmunity and open space—is not canducive
to enhancing the image of Laurel as a community
res about itself,” said planner Cal Cuamin.
The billboard company can't reapply for the
for one year. permits

The city also fined a smaller company $2500 for

Gallatin County. 7he Bozeman-Chronicle

- (Billboards: Residents want resirictions on buge signs™ 4/30/01)
mﬂm3/40fmm8tgrowﬂl_pdlcy
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- recently enacted stricier billboard standards and
.-established 4 scenic corridors. Bﬂhﬂgsallowsnew o
billbcmrkonly:fanm—emﬁmmgonemﬁ L
BmonlyafewofGalhunszonmgmds
“Ihaveonlymepohhcalasmanonmmyhfe,”
Heathsmd,“andltlstoseeﬂ;mmmgsgme

draft back on the tabje. -

Ravalli Ceo. is

“Last
Chance Landscape”

my'm"‘d“““, mhndsmesﬁxzoeo 'Anmpum
mﬂf o mmmmma
and a potential solmtion, - - .

R&vﬂﬁmsdwsenhmofmm ek
of a comprehensive plan, and high #%gpﬂmon%
addsuptoapumﬁ,rm mﬁpm

Mmdmm?hyﬂk&okbﬂumdmx“ o
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The Highway Beautification Act: |ﬁ;|
A Broken Law

=

Montana
SCENIC AMERICA
Billboard Blight Index: Montana
Biliboards on the Rise: v
Billbeards in Unzoned Areas: - v
Tree Cutting Allowed: v
Renewal Percentage: ~ 100%
Annual Billboard Subsidy: $255,000 Montana
L 18th in the Nation for Number of Billboard
|, fLLLI. 1 Structures per Federal-Aid Highway mile.
- . Total Federal-Aid Highway miles: 6,645

Number of Billboard Structures per 10
Montana miles of Federal-Aid Highway: 8.9

15th in the Nation for Number of

. . .hh
Billboard Structures on Federal-Aid l LT
Highways. ' - I. .
Billboard Structures in Montanat: 5,891 ' '

Conforming Billboard Structures: 3.241

Billboard Structures that violate HBA standards: 2,558 Federal Aid Highways are those to which the standards of the
Bi d ed without it: 2 HBA apply. They include all interstates, federal-aid primary roads
Hiboards erected without a permi % | like U.S. Route 1, and all of the National Highway System

¥ Figures represent the total number of illegal biliboards plus
permits for non-conforming and conforming billboard structures

SHN
I » . ' Nl I - | as reported by state departments of transporiation. States allow
B from ane to four billboard faces per permitted structure.

Many Billboards in Montana Violate the Standards of the HBA,
Rank

Biliboard Structures on Federai-Aid Highways that violate the HBA: 2,558 12th
Percent that violate HBA standards: 43% 10th
Billboard structures that violate HBA standards per '
10 miles of Fed Aid Hwy: 3.8 15th
Number of billboard structures removed in FY
1995 that violate HBA standards: 0

N

) Jll, agyr. ol ‘
Source: Scenic America. Compiled from Survey o' State .

Departments of Transportation 1997,

21 Dupont Circle, N.W., Washington, D.C. 20036 (202) 833-4300 Fax (202) 833-4304



The Truth About The Potential Cost of SB 411 to Montana Counties

Exhibit 4--Potential Single-Sided Billboard Buy-Out Cost Based on
National Average of $1250 Income Per Month

$1250/mo. Per single sided sign x 12 months x 10 yr = $150,000
Potential Income each

In Montana, approximately 6,000 billboards exist. The potential income
value of these billboards is $900 million over 10 years.
6,000 x $150,000 = $900,000,000.00

This potential cost to taxpayers, if it was to be paid by counties in
Montana, would average about $15 million per ‘average’ county for 10
years of value compensation loss.

This is about $1.5 million per county each year for payment to billboard
companies for loss of their value if all the billboards were removed in
all the counties. Double sided and double wide billboards would cost
multiples of this.
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__By Michael Howell

. The gare fa:m xmtzatwe, I—-':'
e 143 a voter- passed mmanve that -

| made “canned hunts" on. gamc
| farmis illegal, has ref'entiy _
| withstood a challange in‘court -

: ,claunmg that the law msuited in ..

| anillegal taking of private -

_ property W}ﬂ:lOBt Just compensh— e
“tion to the ownérs. District Judge o

Davxd Rice of Havie. has ruled
9 that the faw dxd not tesult m any
I lllcgal taking, :

‘Thiree: d1fferent game farm o

| owners filed suit against the state
‘ 'cIazmmg that they were owed
: ‘compensation for the. 1oss of then'
businesses following passage of -
the law. The cases were consoh— :
-"dated into a single action:

] Rlce decided: that the.re -we:e_-:"
: vahd reasons for cnacung the law .

' ._that outiawcd "canned hunts,” -

| transfers-of game farm hccnses

'} and the; hcensmg of any new =
~game farms. A previous court -

'ruhng already estabhshed ‘that the -
| limitations impaosed by the law '_ Rt e
' -'.ﬂ'::Lcom@@gensaumetmjmymﬂxc

.. value of a businiess that exists. -

: -‘represcn&:d a Icgmmate state
“interest'in preventing the: spread

of infectious diseases from’ Zame - .. B
. allowed it. -143 is nothing more'_ _

farm animals to wildlife. Now.
Rice has found that- passage.of the
- Jaw- did not mvolve an ﬁlegal
~taking of private property

o wzth the idea was that there was
‘00 way to establish how much. -

" money would- have been made: hy
' o - the businesses in the future,
- -making it 1mposs1ble to detezmme

The fact that a regulatory changs A
i may-lmpau‘ 2 business or. cven
- force it into: bankxuptcy, ismot’
- conclusive evidence that a: ta.kmg
“has occurred.” Rice dmnngmshed
“the effects on the business from .
" effects upon the land; arguing that

'-welfare ‘and safety.". '

- owners should have been aware - '
- "-fmmﬂzlebcgmmmvoftheu S

- businesses that they could he -
- affected by regulatory changes. {- _

extension of: the existing regula~
S uans conc]uded Rice. =~

One problem Rxce found

the amount lost. - :
Furthermore Rme wrote

the people sti'f had possession.of -

i thcxrlaxuiandcouldputntosome e

- other economic use, "removmg '
. only one potential use that has -
.. been vahdly deemed to be -

injurions to the public. hcaltl'.l

Rxce also. reasoned that

" "The state does not owe -

only because the Legislature has

orless than a vahdly enacted.

Gale farm lmtiatlve



