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‘homeWORD’'s Home$tart
Partnership Program
- 1997-2004 |
homeWORD, Federal Home Loan Bank of Seattle, Communitj Banl, First

Interstate Bank, First Security Bank, Missoula Federal Credit Umon Hentage
Bank, and Ster!mg Savings Bank '

Since 1997 homeWORD has partnered with Missoula member institutions of the Federal

'Home Loan Bank of Sedttle (FHLBS) to link first-time homebuyers to Home$tart - a match-
ing down payment savings program offered through FHLBS. Home$tart is an individual
development account offering first-time homebuyers incentive to save for their down pay-
ment by matching $3 for each dollar they save to receive a maximum match of $5,000.

To date 150 families have purchased a home using Home$tart matching funds through this
partnership while 29 households are currently saving. The families complete homeWORD’s
11-hour Get Ready for Homeownershlp training and receive individual hornebuyer counsel—
ing in their process of preparing for a- home purchase '
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The graph depicts the breakdown of percentages of house-
hold types who have purchased a home with Home$tart:
funds through this partmership. ASs you can see a majority
of those - 61% - purchasing a home through the Home$tart
Partnership are single women with or without dependents '
" combined. ‘
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homeWORD recognizes that women typically must over- - A L i

come numerous barriers including unequal pay, gender dis-, RS ER Meiry, smghe
crimination and social role expectations in order to achieve cparent / /s’ e OrICevrIcs
economic self-sufficiency. Ttis likely that this program serves ) : A '
a higher number of women because of pay disparity, leav-
ing women in need of assistance when purchasing a home.
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This graph depicts the percent of Home$tart

homeowriers by groupings of Area Median
Income (AMI). Home$tart is designed to

provide assistance for those households at or

below 80% AML. The graph shows that lower

" income households have been able to purchase

. bomes in Missoula though that is becoming
more difficult each year. These numbers :
remained steady over this past year with only -
slight increases or decreases.
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homeWORD Facts

150 households have purchased a home through home'_WORD’s Home$faﬁ_ Partnership -

-~ 22 H$ households purchascd ahome in 2004

$750,000 in H$ funds has been leveraged for down payment assistance since 1997

' '1004 households have completed the 11-hour Get Ready for Homeownership class

363 households have purchased a home since completing Get Ready forHomeownemlup

¢ SR
BT

homeWORD Thanks Our HomeStart Partners of 2004

-Community Bank
First Interstate Bank
First Security Bank
Missoula Federal Credit Union
-~ Heritage Bank
‘Sterling Savings Bank - .



