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) Opposntnon to HB 316
i '”J;From Karen Venetz 939 2'“‘ s: sw Great Fans, MT 59404 (406-454 1932)
o 'Tc Senate Fmance Commtttee members

»:Mr Da\ze Lems

- Ms. Debby Barrett
?“‘,‘Mr John Brenden .
Mr. Taylor Brown
Mr Edward Buttrey

;_,m‘;’g. Pg_cr;m,

Please vote to oppose HB 316 for the followr ng reasons .

o Reasons to Oppose HB 316‘

: Passmg thxs bm wnH have a negatwe lmpact on the General Fund For examp[e d:vertmg kIO% G
' of the lodgmg tax away from tourism promction HB 316 is ignoring research by the Dept. of =

. Commerce which mustrates that for every $1 spent on tounsm promotton $ 4 53 |s retumed t ‘
: kstate in tax revenue i A S :

e HB 316 w:ll cut mto the ongmal 4% lodgmg tax mtended for tounsm promot:on and as a result
: over 50% of the 7% lodgmg tax collected by the mdustry wm go to the State General Fund g '

il At the JOBs Leglslatwe Ustemng Sesszon on January 8”‘ pnvate sector lodgmg owners testified
e that the best formuta for helping the Tourism Industry was for lawmakers to stay true to the original
~ . intent of the "Bed Tax Law” that was enacted. in 1987 and to not dwert funds HB 316 is a 'ob

reduction biii for Montanas tourxsm mdustry S ‘

= Smce 2004 average medla costs to promote Montana tourlsm eﬁ’orts have mcreased over 35%
S ey W|th some markets costing even more. One specific example is that television advertising in Seattle-
el . Tacoma has increased 42.3% since just 2007. Thxs is much hlgher than the cost of US mﬂatlon In
Pt ;addltlon, HB 316 faris to recogmze the fonowmg B ,

‘ ‘0 Industry forecasts show onl me adverhsmg spendmg (currently a{most 50% of MT OFﬁce of Tounsm
: medla buy) wn f mcrease by 56% from 2010 to 2014 across ali categones -

s o Addltlonally exlstmg “tradut;onat” medla wxll need to be augmented by new and emergmg med
,such as moblle and social medxa RSl TR T e e :

k ‘o In 2004 Montana S tounsm budget was 38% lower than the natxonal average :
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;;wrth some markets costing even more. One specific example s that television advertlsmg in Seattle-‘:‘?

e addmon HB 316 fails to recogmze the followmg

- ‘f‘ o medaa buy) w:{l lncrease by 56% from 2010 to 2014 across all categones

- Opposmon to HB 316

. From Karen Venetz, 939 2"d St. SW Great FaHs, MT 59404 (405—454 1932)

i To Senate Fmance Commxttee members

, ,,Ms Mary Caferro
Mr. Steven Ga!lus
‘f,‘Mr Bradie\; Hamlett
Mr. Bob Hawks
»'kMr L:ew Jones ;:,

~r°s9‘.n.cr'9’ :

o P!ease vote to oppose HB 316 for the foHowmg reasons :

o Reasons to Oppose HB 316

e Passmg thrs bm wxll have a negatwe rmpact on the Generai Fund For examp!e, dlvertmg 10%
of the lodging tax away from tourism: promotuon HB 316 is ignoring research by the Dept. of :
~.“Commerce which. :llustrates that for every $1 spent on tourrsm promotnon $ 4. 53 is returned to the
: state m tax revenue . oL s i :

N v HB 316 wm cut lnto the orlgmal 4% Eodgmg tax mtended for tounsm promotson and asa result '
‘over 50% of the 7% lodgtng tax collected by the mdustry will: go to the State General Fund e

S At the JOBs Leg|s|atrve Llstemng Sessxon on January 8’h pnvate sector Iodgmg owners testuF ed, :
* that the best formula for helping the Tourism Industry was for lawmakers to stay true to'the original.
. intent of the “Bed Tax Law” that was enacted in 1987 and to not dlvert funds HB 316 |s a “JObS'
il reductxon b:II for Montana s tounsm mdustry T

e - Smce 2004 average medla costs to promote Montana tourlsm effor‘cs have mcreased over 35%‘ o

- Tacoma has increased 42.3% since just 2007. Thts is much hagher than the cost of US ﬂatlon En

o Industry forecasts show onlune advertxsmg spendmg (currently almost 30% of MT Off ce of Tounsm, 3

S0 Addmonally ex1stmg “tradrtxonal" med:a w»ll need to be augmented by new and emergmg medxa
. such as mob:le and socnal medla s LA , [ . L

o o In 2004 Montana s tounsm budget was 38% lower than the natxona! average
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Opposmon to HB 316

5 j From Karen Venetz 939 2"‘ st. sw Great Falls, MT 59404 (406 454-1932)

To Senate Fmance Commlttee members

4Mr Jim Keane -

fjf Mr Edward Walker

a.
b, V'Mr Alan Olson ,
< M. Jason Pnest Someni
£ dL'f,Mr Jon Somu 5'7'*" ot
A

, Please vote to oppose HB 316 for the foliowmg reascns

v ;Reasons to Oppose HB 316. i

o Passxng thxs bm wm have a negahve |mpact on the General Fund For example dwertmg 10%
= of the lodging tax away from tourism promotion HB 316.is lgnorung research by theé Dept. of s
“ . Commerce which rllustrates that for every sl spent on tounsm promotlon s 4 53 |s returned to the
g state in tax revenue S e e :

Cm HB 316 wr!l cut mto the ongmal 4% [odgmg tax mtended for tounsm promotlon and as a resurt
o over SO% of the 7% Iodgmg tax col!ected by the mdustry w:ll go to the State General Fund S

Ll At the JOBs Leglslatrve Lrstenmg Sess:on on January 8"' prwate sector Iodgmg owners testrﬁed' :
- - that the best formula for helping the Tourism Industry was for lawmakers to stay true to the ongxral

- intent of the “Bed Tax Law" that was enacted in 1987 and to not drvert funds : HB 316 is a “JObS L
i reductxon bm for Montana (3 tourrsm mdustry L

L. Smce 2004 average medla costs to promote Montana tounsm efforts have mcreased over 35% ‘
, ‘vuth some markets costing even more. One specific example Is that television advertising in Seattle- :
~ Tacoma has increased 42.3% since just 2007. Thrs is much hlgher than the cost of US mﬂatnon “In-
addstlon HB 316 fatls to recogmze the chowmg Gl - Tk

: f, ifo Industry forecasts show onlme adverttsmg spendmg (currently almost SO% of MT Ofﬁce of Toun 7
medta buy) wail mcrease by 56% ﬁ'orn 2010 to 2014 across all categones S

: ;o Addltlonally exxstmg “tradxtlonal" medra wzli need to be augmented by new and emergmg medla, :
i such as mobrle and socxal medxa ; g : S ; Lo A

k ,vo . In 2004, Montana?s tourisrn bud«iet was 38% lower than theknational avera‘ge{i
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- with some markets costing even more. One specific example is that television advertising in Seattle-

v i addxtxon HB 316 fan[s to recogmze the followmg

such as mobne and socnat med|a

: Opposmon to HB 316
k From Karen Venetz 939 2"d St SW Great Falls, MT 59404 (406—454 1932)

: 'To Senate Fmance Commnttee members :

er Davxd E. Wanzenned
. Ms, Carol thhams .

M Ryan ane
.l’f,Mr Rxck Rlpley o

th oo W

i Please vote to oppose HB 316 for the followmg reasons

Reasons to Oppose HB 316 .

, - Passrng thas mn w:ll have a negatrve :mpact on the Generat Fund For exampte, d:ve
© of the Iodgmg tax away from tourism promotion HB 316 is ignoring research by the Dept. of - ‘
-.Commerce which lllustrates that for every $1 spent on tounsm promotfon $ 4 53 is returned to the

: state m tax revenu ‘ : e e Bl , it

Lo = s HB 316 will cut mto the ongmal 4% lodgmg tax mtended for tounsm prom
o over 50% of the 7% !odgmg tax collected by the mdustry wnfl go to the State Genera! Fund

G At the JOBs Leglslatwe Lxstenmg Sessnon on January 8‘“ prwate sector lodging owners testified
that the best formula for helping the Tourism Industry was Tor lawmakers to stay trué to the ongmal
.intent of the “Bed Tax Law” that was enacted in 1987 and to not dlvert funds. HB 316 isa"jobs
reductlon b|ll for Montana stounsm mdustry o

e Smce 2004 average med:a costs to promote Montana tounsm efforts have increased over 35%

““Tacoma has increased 42.3% since just 2007. Thss is much mgher than the cost. of US inflation. In-

o Industry forecasts show onlme advertssmg spendmg (currently aimost ::O% of MT Ofﬁce of Tounsmg
' medta buy) wnl mcrease by 56%‘ from 2010 to 2014 across all categones , =

S ‘:,fo Addlttonally e)ﬂstmg “trad;tnonal" medaa wnn need to be augmented by new and emergmg medaa,

o In 2004 Montana s tourlsm budget was 38% Iower than the natxona! average e
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