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AT&T and Alltel
• In May of 2009, AT&T purchased systems from y , p y

Verizon Wireless, which were sold to meet 
divestiture obligations imposed by DOJ and FCC 
from Verizon’s merger with Alltel.g

• AT&T acquired 79 cellular market areas as part of 
this transaction. This transaction was approved by 
the FCC and the DOJ  and closed J ne 22  2010the FCC and the DOJ, and closed June 22, 2010.
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AT&T acquired approximately 1.5 million customers, 
mostly in the Rocky Mountains and Great Plains.y y

AT&T is planning to invest $400 million in the newly 
acquired territory.
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No-hassle changeover
• AT&T will fulfill existing legacy contract terms g g y

for the vast majority of customers.

• Due to technology-based reasons, customers 
will need a new handset  AT&T will provide a will need a new handset. AT&T will provide a 
free handset comparable to the customers 
current handset.
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What do Montanans gain?

Mobile BroadbandMobile Broadband

• AT&T is committed to 
making broadband 
Internet available to all Internet available to all 
Americans.

• Consumers will gain 
 t  A i ’  access to America’s 

fastest third 
generation (3G) 
mobile broadband mobile broadband 
network. 

• Consumers also will be 
bl  t    able to access an 

industry-leading WiFi 
network with 20,000 
hotspots in the United hotspots in the United 
States.
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What do Montanans gain?

More Choice, Better Options

• AT&T offers consumers a greater choice of smartphones and 
wireless devices than any other carrierwireless devices than any other carrier.

• Consumers will enjoy a host of improved services 
and features.

• AT&T has the best 
international coverage 
of any U.S. carrier. 
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Citizenship and Sustainability

Minimizing our impact:

Energy Efficiencygy y

Pledged to reduce our energy intensity by 25 percent or more 
by 2019, through the U.S. Dept of Energy Save Energy Now 
LEADER initiative

Waste Management
•In 2009, recycled 4.2 million wireless devices and 1.8 million 
pounds of batteries and accessories

•In 2009, we kept more than 72.1 million pounds of “scrap” 
from our 22-state wireline operations out of landfills

AT&T is committed to expanding our vehicle fleet to 
include more than 15,000 alternative-fuel vehicles 

by 2019
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AT&T in Montana

• Our payroll represented more than $1.3 million in 
20092009.

•Between 2007 and 2009, AT&T invested more than $30 
million on its wireless and wired networks in Montana.

•In 2008, AT&T operations in Montana generated more than 
$2.1 million in local and state taxes.

•AT&T spent more than $1.2 million on goods and AT&T spent more than $1.2 million on goods and 
services purchased from suppliers based in Montana 
in 2009.

•In 2009  AT&T and its employees contributed more than •In 2009, AT&T and its employees contributed more than 
$3,000 through corporate, employee and AT&T Foundation 
giving programs in Montana.
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