
COi\'IMrnu: 
MARCil 10,20 I 0 

EXI-IIBIT IS 



























--

.... 
e 









Urban 
D!~ __ '; Yo 

•-••• -i! .... ~ .. ' '1-= __ 
•• - .IIIII . ! , A .: .I •••• ~ ;, ~( 
- ~ :.,..... . '-

• --.;:os:: \ 
-. ~ .Iii 

;.* - -

7 

-- . . ..... = 
~--,.--._. - . 

• _-'""--~~W 

I . 
''( 

j.l I~ 

• 

1 
• 

, _.J. 
.. . 4 _ , 
"::: .... 



169,886 irrigated acres 
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59% growth since 1990 
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Restructured Shares 
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20% reduction in revenue 
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"The key to water marketing as a beneficial 
use is the ability to show that contracts 
exist for at least some of the water to be 
marketed." 



Grass Valley French Ditch Co . 
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2. Mitigate Exempt Wells 
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