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About this study

• Analyzes the economic impact of the fourth season of the television 
show Yellowstone

• Objective is to better understand the scope and magnitude of a single 
production, and the connection between production and the overall 
Montana economy

• Conducted by the University of Montana Bureau of Business and 
Economic Research (BBER) and underwritten by the Media Coalition 
of Montana and ViacomCBS



How the Study Was Carried Out

• ViacomCBS provided complete financial records of spending in 
Montana, including in-state and out-of-state workers, set 
expenditures, support services, and taxes paid

• Visitor spending profiles for non-Montana workers were estimated, 
using conservative assumptions

• BBER compared a “no Yellowstone” economy to the “with 
Yellowstone” economy to derive the impacts of Yellowstone Season 4 
(based on an economic model)



Yellowstone Season 4 in Montana

• Took place over a five-month period from October 2020 – February 2021
• $72 million in qualified spend
• $15.3 million spent on Montana-based products and services such as 

hotels, rental cars, lumber and catering
• Employed 116 Montana residents an average of 11 40-hour weeks. These 

jobs paid an average of $66.65/hour
• Not included in analysis:

• 624 Montana based workers employed as extras
• Hundreds of non-Montana based workers. (However, income taxes paid to MT and 

visitor spending while in the state were included)
• Spending directed to out-of-state vendors



Qualified Vendor Spending for Yellowstone Season 4 by Category



Findings

• Include both the employment and spending of the studio, as well as 
jobs throughout the economy that are supported by the studio’s 
activities

• Do not include (a) the growth or development of Montana-based 
companies serving the film industry, or (b) the impact of “film 
tourism” and the marketing of Montana









Conclusions

• The production activities of Yellowstone Season 4 in Montana 
supported jobs and income well in excess of its own economic 
footprint

• An economy with Yellowstone is one that has:
• 527 more jobs
• $25.3 million in annual personal income
• $85.8 million in annual economic output

• Economic contributions continue as long as production activities 
continue
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